
Social Media Strategy

SOCIAL MEDIA 
STRATEGY 

Your customers are social, 
so what’s stopping you…
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	� B2B or B2C? For us it’s all 
P2P – people to people.

	� There’s a digital revolution going on in 
marketing. The old ways of interrupting 
customers with sales messages are 
being replaced with an interactive 
conversational approach through social 
media. It’s a whole new mindset for 
businesses and brands brought up on 
traditional media. To make it work, you 
need to know the rules of the new roads.  

	� It’s a more subtle approach but 
with powerful results.



Social Media Strategy

2	� Social media in 140 
characters…

	� The growth of interactive dialogue, via web 
and mobile: networking, blogging, sharing 
pictures and videos, forums, message boards 
and groups. 

Face to Facebook… 

/ �More than 800 million active 
Facebook users worldwide

/ �More than 50% log on to 
Facebook every day

/ �The average user has  
130 friends

You are what you tweet… 

/ �More than 200 million 
registered Twitter users 
worldwide

/ �More than 450,000 new 
Twitter accounts created 
every day

/ �40% of all tweets come from 
a mobile device

It’s constantly evolving…  

3 years ago no-one had heard 
of apps. Now there’s over half 
a million for the iphone alone.

In a years time it’s reckoned 
that 90% of mobile phones 
sold will be smart phones.
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Building brand loyalty

Rewarding customer loyalty through 
special offers, competitions, exclusive 
products and content using the relevant 
social media channels. 
 
Customer insight and support

Finding out what your customers think 
and want, helping to solve problems. 
 
Driving web traffic

Offering useful tips with links to your 
site as well as optimising organic SEO. 

Creating employee communities

Social media is a useful additional tool 
to share internal information. 
 
Networking and generating leads

LinkedIn, Twitter and Facebook are 
great places to meet new contacts. 
 
New business models

If your content has enough demand, you 
can monetize your expertise through 
social media.

Spreading your message

On its own or combined with traditional 
campaigns social media can help 
spread the message through blogs and 
micro-blogs, Twitter, YouTube, social 
bookmarking, groups, forums, image 
sharing sites, pod casts... 

3	 How social media can work for you: 

�	� There are many opportunities for businesses and brands 
to engage with social media. Here’s some of the main 
ways you can use these channels.
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4	 Social Media Strategy  

	� Rather than waste time and resources, you need 
a social media strategy that fits with your full 
marketing plan. What do you want to achieve? What 
could you achieve? What skills do you need? What 
have you got to lose? Select from our list of potential 
goals you may have...

Creating awareness  
Generating actual sales 
Driving visits to a website 
Driving visits to a shop/location 
Capturing data 
Building customer loyalty 
Differentiation from competitors 
Sharing information internally 
Selling without selling 
Exploring new media channels 
Research and insight gathering 
Creating a dialogue with customers 
Measuring marketing effectiveness 
Employee engagement 

Being part of the community 
Launching a new product 
Generating sales leads 
Reducing costs 
Developing a new business model 
Creating positive PR 
Creating growth 
Reaching new types of customers 
Enhancing your brand experience 
Product demonstration 
Sharing expertise 
Being famous 
Amplifying an existing campaign 
Increasing ROI for marketing comms
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Our social media strategy 
workshop can help you:
/ �Plan an effective social media 

strategy to support your digital, 
marketing and business goals

/ Generate ideas for your brand

/ �Develop a message strategy and 
tone of voice

/ �Learn social media skills and 
etiquette

/ �Find out where your customers go 
online

/ �Protect your brand in the social 
environment

If you don’t have a QR code 
reader on your smartphone 
or tablet, please search for 
i-nigma on your favourite 
app store. Alternatively, 
type www.i-nigma.mobi 
into your mobile browser  
to download the reader.

Tell me more:
Richard Collins

01494 676436

rich@milestonedesign.co.uk 

Visit our blog: milestonedesign.co.uk/blog

http://www.milestonedesign.co.uk/blog

